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Introduction 

T
his Atlas of Places, People, and Handmade 
Products is a guide to the work of friends and 
neighbors of U.S. national parks, heritage areas, 
and national historic landmarks who are prac­
ticing a stewardship ethic and demonstrating a 

commitment to sustainability. Their work and the products 
they make contribute to the preservation of authentic 
traditional cultures and significant cultural landscapes. 
These stories come from two dozen national park areas 
ranging from the Blue Ridge Mountains to the Hawaiian 
Islands, and were selected as illustrative of many simi­
lar efforts and enterprises. As our title notes, stewardship 
begins with people, and the people in this Atlas—and others 
like them—deserve both recognition and encouragement. 

It is no longer enough to strive for a friendly "coexistence." 
All parties need to be more intentional and proactive in 
defining their mutual interests and crafting new, more 
cooperative strategies that contribute to some measure of 
sustainability and long-term conservation. This Atlas repre­
sents one such strategy. 

This publication marks the culmination of a multi-year 
research project on heritage-based products that began 
with planning for the historic Mount Tom forest at Marsh-
Billings-Rockefeller National Historical Park. A significant 
cultural landscape, the Mount Tom forest is the oldest 
professionally managed woodland in the U.S. The park 
continues to manage the forest in a contemporary context 

that is sensitive to historic 
Stewardship Begins with People: An Atlas 
of Places, People, and Handmade Products 
offers a fresh perspective on the sustain­
ability of national parks and their neighbor­
ing communities, and illustrates the many 
different ways parks and protected areas are 
working in partnership with local people to 
strengthen natural and cultural heritage. The 
continuity and vitality of cultural systems 
and traditional production have, over time, 
influenced characteristic patterns of land 
use, the biodiversity of plants and animals, 
community development, and a distinctive 
sense of place. However, many of these tradi­
tional land uses and their related products— 
which less than a generation ago were taken for granted by 
parks and protected areas as timeless and immutable—are 
being rapidly destabilized and displaced. Escalating land 
values, falling commodity prices, and competition from 
global markets are all contributing to the unraveling of 
traditional social and economic relationships to the land. 
The speed and scope of diis change is unprecedented. 

These challenges require rethinking the conventional 
relationships between parks and protected areas on one 
hand, and local communities and producers on the other. 

It is no longer enough to strive for 

a friendly "coexistence." All parties 

need to be more intentional and 

proactive in defining their mutual 

interests and crafting new, more 

cooperative strategies that contribute 

to some measure of sustainability 

and long-term conservation. 

character, relevant to the local 
community, and environ­
mentally responsible. Recent 
third-party certification of 
the park's forest practices 
by the independent Forest 
Stewardship Council stimu­
lated a broader investigation 
of certification systems and 
issues associated with the 
branding of products. 

Concurrent with these 
discussions at Marsh-
Billings-Rockefeller National 

Historical Park, there has been a growing conversation 
between national parks and partners on ways to enhance 
the cultural and economic sustainability of their distinctive 
regional identities. One tool that has generated particular 
interest is the use of branding as part of larger certification 
systems that make transparent the connection between 
products and responsible social and environmental prac­
tices. This enables individuals and organizations to make 
informed purchasing choices in direct support of good 
stewardship. Congress recently demonstrated its interest as 
well, asking the National Park Service to explore viable ways 
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to encourage the sale of traditional products in national 
parks that "reflect, educate, and celebrate the unique 
history, spirit, culture, and natural treasures of the desig­
nated region and individual park."1 

This interest encouraged Marsh-Billings-Rockefeller 
National Historical Park to join the National Park Service 
Conservation Study Institute and a growing circle of 
national parks and partners to share experiences and learn 
more about how these strategies are being used in other 
places. This inquiry extended abroad, initially involv­
ing an exchange of ideas with park managers in Italy and 
the Czech Republic. A bilateral workshop, "Local Typical 
Products: Parks and Communities Working Together for a 
Sustainable Future," was convened in 2002 by the Italian 
Nature Conservation Service, the Lazio regional parks, and 
the U.S. National Park Service. Sessions were held in Cinque 
Terre National Park and several protected areas around 
Rome. At Cinque Terre, participants studied the recovery 
and economic revitalization of a World Heritage cultural 
landscape of steep coastal vineyards that produce the 
traditional Sciacchetra wine. Cinque Terre is developing one 
of the world's most comprehensive programs in sustainable 
tourism, based largely on creating an environmental quality 
brand for products and services. 

In 2006, the National Park Service participated in another 
bilateral workshop, "Marketing and Promotion of Local 
Heritage Products," convened in the Czech Republic by 
the Quebec-Labrador Foundation/Atlantic Center for the 
Environment in cooperation with the Czech Environmental 
Partnership Foundation, Traditions of the White Carpa­
thians, and Regional Environmental Center Czech Republic. 
The workshop, which was preceded by a seminar hosted by 
the United States Embassy in Prague, focused on innovative 
strategies to conserve cultural heritage, including promot­
ing sustainable tourism, establishing certification systems, 
and building regional networks of protected areas and 
traditional producers. 

Lessons learned from these exchanges are being considered 
and carefully applied in the U.S. This Atlas, for example, 
takes inspiration from two Italian versions of an atlas or, 
in Italian, atlante. One was prepared for traditional prod­
ucts of national parks and one for the parks of the Lazio 
Region." Both publications illustrate the extraordinary array 
of authentic traditional food products associated with 



Italian parks and protected areas. Both publications were 
influenced by Slow Food, an international nonprofit orga­
nization working to protect the biodiversity and heritage 
of traditional, artisanal food products. Slow Food believes 
that food should be good (good taste), clean (not harmful to 
the environment), and fair (with producers fairly compen­
sated)/ At first glance these "park atlases" may appear to be 
different from their more conventional map-oriented cous­
ins. Like all atlases, however, they help us to understand the 
geography of special places and gain a deeper appreciation 
of the relationship between people and land. 

are being assessed. In other cases, park concessioners 
are taking the initiative, such as Xanterra at Yellowstone 
National Park and Forever Resorts at Grand Teton National 
Park. Park cooperating associations are particularly well 
positioned to make the critical link with broader education­
al objectives. Western National Parks Association's opera­
tion of the historic Hubbell Trading Post and Golden Gate 
National Parks Conservancy's Warming Hut at Crissy Field 
are excellent examples of how cooperating associations can 
integrate and communicate powerful interpretive messages 
through place-based products. 

The entries in this U.S. version of the Atlas are all places 
that share similar issues and challenges, though their pro­
grams and initiatives are diverse and at different stages of 
development. Some places, like Cuyahoga Valley National 
Park, Golden Gate National Recreation Area, and Shelburne 
Farms National Historic Landmark, have, over many years, 
developed strong partnerships and sophisticated strategies. 
In other areas, such as Point Reyes National Seashore and 
Ebey's Landing National Historical Reserve, various options 

Some of the work described in the Atlas is connected to 
traditional cultural practices, while other work is associated 
with newer products that enhance or encourage good stew­
ardship. Products may be tangible in nature, such as food 
and crafts, or may represent an expression of intangible 
culture, such as traditional music. In either case, this work 
is an expression of people's powerful and often intergenera-
tional relationship to special places and landscapes. All of 
the diverse initiatives and activities described in the Atlas 



will hopefully stimulate a timely and thoughtful discussion 
about the ways in which national parks and protected areas 
can encourage and support the work of good stewardship. 
The Atlas may also foster a broader public dialogue that is 
relevant and responsive to people seeking a more sustain­
able path for the future of parks and protected areas and 
their neighboring communities. 

We are impressed by the enthusiasm of park managers, 
cooperating associations, concessioners, and producers 
from all around the National Park System who contributed 
the many stories and photographs that fill these pages. 
Given this response, we will continue to build and facilitate 
an informal network to share best practices and innovation. 

Writer Wendell Berry observed that "most people now 
are living on the far side of a broken connection..."' This 
atlas project is but one step in reestablishing this connec­
tion—between parks, traditional cultures, and neighboring 
communities; between people and the food they eat; and 
between the stewardship of American landscapes and a 
healthier, more sustainable future. 

Rolf Diamant 
Superintendent 
Marsh-Billings-Rockefeller National Historical Park 

Nora Mitchell 
Director 
Conservation Study Institute 

1 U.S. Congress, House, Conference Report: Making Appropriations for the 
Department of the Interior. Environment, and Related Agencies for the Fiscal Year 
Ending September 30, 2006, and for Other Purposes, 109th Cong., 1st sess., 
July 26, 2005. H.Doc. 109-188. 

2 For the atlas on traditional products of Italian national parks, see 
http://www.atlanteparchi.it/home.html. For the atlas on the parks of the 
Lazio region, sec http://www.parks.it/hiione.pratiche/index.html. 

3 See www.slowfood.com. 

4 Wendell Berry, "In Distrust of Movements," Resurgence 198 
(January/February 20001: 4. 

http://www.atlanteparchi.it/home.html
http://www.parks.it/hiione.pratiche/index.html
http://www.slowfood.com
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M A Mhit Sizemore (right) continues to farm near Galax, 
\ t \ M Virginia, on land his family settled in the early 
W W nineteenth century but which he now leases from 

the parkway. He raises grass-fed beef and takes great 
pride in the quality of his pastures. Their rich green color 
reflects a rotational grazing regimen, the way Mr. Sizemore 
and his family have farmed for decades. An old farmhouse 

trns, built by his grandfather from chestnut trees cut 
ross the creek, still stand on the property. 



Blue Ridge Parkway and Blue Ridge National Heritage Area 

V I R G I N I A AND NORTH C A R O L I N A 

A
griculture and traditional crafts have long 
been part of the cultural heritage of the Blue 
Ridge Mountains, but in recent years a chang­
ing economy has put new pressures on the 
region's small farms and rural communities. 

In response, the Blue Ridge Parkway, Blue Ridge National 
Heritage Area, and their many partners have sought new 
collaborative approaches that build on the region's natural 
and cultural assets to preserve the landscape and heritage of 
the mountains. 

Along the length of the Blue Ridge Parkway, land is leased 
to farmers to raise beef and dairy cattle, tend orchards and 
vineyards, cultivate medicinal plants for human consump­
tion, and grow berries, corn, and other row crops. These 
working farms maintain the cultural landscape and the 
pastoral experience that visitors appreciate along many sec­
tions of the 469-mile scenic road. The farms not only protect 
views and vistas but also conserve the agricultural character 
and cultural traditions of the region. The fresh, local foods 
they produce are enjoyed by residents and visitors alike. 

A number of nonprofit organizations that support tra­
ditional crafts and artisans operate in the parkway and in 
the larger Blue Ridge National Heritage Area, which encom­
passes both the parkway and Great Smoky Mountains 
National Park. For example, HandMade in America was an 
early leader in promoting a community economic develop­
ment approach based on the region's cultural, historical, 
and natural assets. Founded in 1993, the organization pre­
serves traditional crafts and cultural activities by networking 
the many artisans working in shops, classrooms, studios, 
and galleries throughout the mountains of western North 
Carolina. HandMade in America believes that emphasiz­
ing the rich heritage of "handcraft" provides visitors with 
an authentic experience and helps to maintain the region's 
arts and crafts. HandMade has published two guidebooks 
featuring driving routes through the mountains of west­
ern North Carolina, many of which connect with the Blue 
Ridge Parkway and enable visitors and residents to explore 
the craft heritage, farms, walking trails, and other regional 
attractions. 

Another nonprofit organization that promotes the 
region's cultural heritage is the Southern Highland Craft 
Guild, which operates two retail stores along the parkway, 
one at Flat Top Manor in Moses H. Cone Memorial Park and 
one at the Folk Art Center near the parkway administrative 
offices in Asheville. The guild features work from 850 craft -
ers and artists from 293 mountain counties spread across 
nine southern Appalachian states. In cooperation with the 
Blue Ridge Parkway, the guild also displays a permanent 
collection of historic craft objects at the Folk Art Center and 
offers contemporary artists a place to work and interact 
with parkway visitors. The National Park Service recognizes 
that people who enjoy parks and cultural tourism also 
appreciate and buy locally made crafts. Many of the fine art, 
jewelry, crafts, and traditional items featured by the guild's 
two stores are made from local materials with time-honored 
techniques. With nearly 300,000 guests annually, the center 
is the most visited facility on the Blue Ridge Parkway. 

OGE NATIONAL HERITAGE AREA 

The Blue Ridge Parkway meanders along the southern Appalachian 

Mountains in Virginia and North Carolina, linking the Shenandoah and 

Great Smoky Mountains National Parks. Much like a spine, this narrow rib­

bon of land intersects with nearly every aspect of Appalachian life in the 

region, and over its 70-year history the parkway has connected people in 

important and diverse ways. The parkway is working With nonprofit orga­

nizations, citizens, and officials at all levels of government on a broad array 

of public and private stewardship initiatives to preserve and nurture com­

munities in the Blue Ridge region. 

The Blue Ridge National Heritage Area, comprising 25 counties in west­

ern North Carolina, was established in 2003 to preserve and interpret the 

region's traditional arts, culture, and folk music; the heritage and influence 

of the Cherokee Indians; and the various historic sites and collections of 

artifacts. Blue Ridge National Heritage Area, Inc., the nonprofit organiza­

tion charged with managing the heritage area, is working with state, local, 

nonprofit, and Cherokee Indian partners to implement a management 

plan, build partnerships, and stimulate improved economic opportunity in 

the region. 



MORE ABOUT CANYON DE CHELLY NATIONAL MONUMENT 

AND THE NAVAJO NATION 

Within the steep sandstone walls of Canyon de Chelly are cliff dwellings, 

rock drawings, and other ancient sites that tell stories of what may be the 

longest continually inhabited place on the Colorado Plateau. The can­

yon contains evidence of 5,000 years of human history and habitation. 

Archeological remains and numerous pictographs illustrate and highlight a 

well-established livestock tradition, principally raising goats and sheep with 

smaller numbers of cattle and horses. 

Canyon de Chelly National Monument is an early example of shared 

stewardship. Established as a unit of the National Park System in 1931, all 

of the monument's 83,840 acres lie within the lands of the Navajo Nation. 

The National Park Service and the Navajo work in partnership to manage 

the archeological, historical, and scientific resources and to help sustain the 

community of Navajo people who live and farm in the canyons today. 


