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How Is This Strategy for the BLM's

Recreation Program a New Approach?

The Bureau of Land Management (BLM) manages

recreation resources and visitor services to offer the

greatest benefits possible to individuals and communities
and, as envisioned in this strategy, to better enable
communities to achieve their own desired social, economic,

and environmental outcomes. BLM public lands—once

described as "the lands nobody wanted"—are now
recognized as America's Great Outdoors, a "Backyard to
Backcountry"treasure. They are uniquely accessible. More
than 120 urban centers and thousands of rural towns are

located within 25 miles of BLM lands.

BLM lands fill a distinctive niche in the federal recreation

marketplace—one that offers a competitive advantage
for communities and businesses. Moreover, the close

proximity of varied stakeholders to BLM lands creates

many opportunities forthe BLM and communities to
collaborate, set mutual objectives for proposed recreation
opportunities, and pool resources toward shared goals.

The BLM recognizes that it is part of a greater whole.

Public lands are connected to and integrated with
communities—notfederally designated islands separated
from them. This recreation strategy is different because
it focuses on proactive engagement with communities,

locally based government agencies, and service provider
businesses, and emphasizes benefits from the perspective

of community networks of service providers. It is not
business as usual; it is a serious effort to reposition resources
(recreation setting management and visitor services,
program funding, operational knowledge and skills, and the
BLM culture and brand) in support of community values
while optimizing benefits for the public.

The recreating public has steadily grown, and visitors to
public lands now number about 59 million, it is paramount
that the BLM and community networks of service providers
plan and work efficiently together on a routine basis to help
one another be as successful as possible, especially during
difficult economic times.

What Are Community Networks

of Service Providers?

They are the driving forces in our cities and towns. These
networks include locally based government agencies at all
levels (city, county, tribal, state, and federal). Private sector
industries and businesses are also key service providers,
including outfitters, tour operators, lodging, restaurants,
nature and youth centers, chambers of commerce, tourism
industry associations, sporting goods and retail stores, and
other nongovernmental organizations.

Vision: By increasing and impro\dng
collaboration with community networks
of service providers, the BLM will help
communities produce greater well-
being and socioeconomic healtli and
will deliver outstanding recreation
experiences to visitors while sustaining
the distinctive character of public lands
recreation settings.
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Locally Based Government Agencies include municipal
and county governments, the National Association of Counties,
tribal governments, state and regional agencies, other federal
agencies, schools, etc.

Private Sector Industry and Business Includes outfitters
and tour operators, lodging and restaurants, nature and
youth centers, chambers of commerce, tourism industry
associations, sporting goods and retail, other nongovemmental
organizations, etc.




